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Coffee, Tea and a Heaping Helping of Community
SMALL BUSINESS: The Mental Bar Brings a Refreshing Change to San Diego

�By KAREN PEARLMAN

The Mental Bar is fi lling a void that has long been missing 
from the Southeastern part of the city of San Diego – a com-
munity-minded, wellness-forward gathering space that offers 
a “vacation mindset,” say owners Tommy and Daneyel Walker.

Opened for business last September 
along Imperial Avenue in the Encanto 
Village – part of the Black Arts and 
Culture District – The Mental Bar of-
fers what the Walkers, a husband-and-
wife team who met in a local church 
and still live in the area, call “a cool 
tea-coffee-wellness spot in an under-
served community.”

“The Mental Bar is really for the 
community,” said Tommy Walker, 41. 
“That was our intention, to hopeful-
ly grow that to multiple communities. 

But it was important to start there. We could have picked North 
Park but Southeast was most important for us.”

A cozy nook just under 860 square feet with indoor and out-
door seating, The Mental Bar is open from 7 a.m. until 4 p.m. 
daily. It is a place that the Walkers say allows for relaxation, en-
gaging conversations and promotes wellness with therapeutic 
and restorative refreshments. 

The Walkers’ eclectic menu includes all-natural CBD-infused 
coffees, and ginseng-laden teas. They also sell bagged coffees and 
teas, stainless steel and glass tea infusers and mugs, and even a 
facial scrub, most available either in-store or online.

The website – thementalbar.com – also offers a blog with 
monthly posts that share insights on coffee and tea as well as 
lifestyle, business and relationship tips.

“The Mental Bar started out as fi rst creating a space, imple-
menting a product that brings people in the community together 
and providing a place to create ideas, cultivate community and 
hang out with neighbors,” said Daneyel Walker, 45. “Coffee is 
the one thing that brings every culture together.”

Tommy Walker said the wellness component that the spot 
offers takes on even greater importance in an area where 
health-centered stores like Sprouts, Trader Joe’s and Whole 
Foods are nonexistent.

“We are trying to create that wellness approach in the com-
munity,” he said. “We are catered not just to physical wellness 
but mental wellness as well.”

Walker said that they have partnered with a friend of his to 
offer patrons a home wellness card and phone app that alerts 
users to their sodium, cholesterol and stress levels; keto needs; 
hydration status and more -- and comes with a health coach.

“These are the kinds of different things we don’t have ac-
cess to in our community,” he said. “You can come to the café 
and not only get a great experience with a beverage but at the 
same time we have this side thing where you can fi nd out ex-
actly how you’re doing.”

The Mental Bar originally was going to be a studio where 
Daneyel Walker was to teach yoga. Walker, an MRI technol-
ogist by trade, is also a meditation teacher and a reiki healer. 
But the yoga studio idea didn’t pan out, so the Walkers kept 
the name when they decided to open a coffee shop instead.

Tommy Walker, a native New 
Yorker who came to San Diego via 
the U.S. Navy when he was 19, was 
previously an operations manager for 
FedEx Express for nearly 12 years, 
and was also a real estate agent and 
Realtor.

He currently runs Chula Vis-
ta-headquartered DJW Logistics
which he founded and funded on his 
own in 2019.

DJW Logistics is a transportation 
company with 115 employees – in-
cluding COO Daneyel Walker – that contracts with Amazon
to provide last-mile deliveries to people’s doorsteps.

A Los Angeles native who moved to San Diego when she 
was 23, Daneyel Walker said The Mental Bar, like DJW Logis-
tics, was also self-funded. She admits that the couple struggled 
fi nancially at times to push through, “but it was all worth it.”

Tommy Walker said their goal is to see The Mental Bar grow 
“as far as we can take it,” and mentioned hearing from people 
as far away as Augusta, Georgia, to expand East, but Daneyel 
Walker said that a more reasonable goal would be to “start get-
ting into every district in San Diego fi rst.”

The couple has made some noise in their own district, and 
beyond. They were mentioned during San Diego Mayor Todd 
Gloria’s 2023 State of the City address. Gloria said that the 
Walkers “wanted their community to be beautiful, free of weeds 
and graffi ti and revitalized with street repairs and new street-
lights and sidewalks – not only in Paradise Hills where they live, 
but also Encanto, where they work.” Gloria complimented the 
couple for joining groups, committees and boards that take a 
proactive stance to help improve communities. �

Daneyel Walker
The Mental Bar

Tommy Walker
DJW Logistics

Tommy and Daneyel Walker pose with San Diego Mayor Todd 
Gloria, who included them in his 2023 State of the City address. 
Photo courtesy Daneyel Walker
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TOP CHALLENGES BLACK AND 
AFRICAN AMERICAN ENTREPRENEURS 

FACE + KEY SOLUTIONS
 �BY DEEP LAM, WELLS FARGO SENIOR VICE PRESIDENT, SMALL BUSINESS DEVELOPMENT 

There are more than 3 million 
small businesses owned by Black/
African American (B/AA) entrepre-
neurs in the United States with an-
nual sales totaling over $150 bil-
lion. However, in 2020, B/AA busi-
ness ownership rates dropped 41% 
between February and April 2020, 
the largest rate of any racial group.1 
Historically, B/AA entrepre-
neurs have faced systemic 
barriers to success like lack 
of access to capital, fewer 
business mentorship op-
portunities, and a general 
lack of business opportuni-
ty. Over the past few years, 
these historic inequalities 
have combined with hur-
dles that have been height-
ened by the pandemic.

As we celebrate Black History 
Month, it is as important as ever to 
acknowledge these ongoing challeng-
es faced by the B/AA business com-
munity and consider solutions to help 
shift the landscape for better equity 
and prosperity.

Access to Capital
Access to capital remains a top 

challenge. According to the Cen-
sus Bureau’s Annual Business Sur-
vey (ABS) and the Federal Reserve’s 
Small Business Credit Survey 
(SBCS), only 35.7% of Black-owned 

businesses received all the credit 
they requested compared to 57.6% 
for white entrepreneurs.2 Making 
more credit options available to di-
verse business owners can be the 
difference between a business’ sur-
vival and its closure. In addition to 
traditional lending, working with 
Community Development Financial 

Institutions (CDFIs) and 
Minority Depository In-
stitutions (MDIs) can cre-
ate an ecosystem of sup-
port that provides addi-
tional avenues to access-
ing capital. These insti-
tutions specifically work 
with underserved popu-
lations including those in 
low-to-moderate income 

areas and minority populations.
Supporting these organizations 

and their mission is at the heart of 
the creation of Wells Fargo’s Open 
for Business Fund, an industry-lead-
ing effort which has donated rough-
ly $420 million to support nonprofits 
who serve small businesses, and the 
Small Business Resource Navigator, an 
online portal helping connect small 
business owners to potential financ-
ing options and technical assistance 
through CDFIs. No matter what stage 
or circumstance your business is in, 
resources are available to help you 
achieve your goals.

Access to information 
and mentorship

Another known challenge among 
business owners is where to find 
trustworthy information and men-
torship. According to a regional sur-
vey, less than 40% of B/AA entrepre-
neurs had sufficient access to men-
tors and support networks to help 
launch and scale their business.3

When considering starting a busi-
ness, building your network, and 
more, remember you’re not alone. 
There are many resources available 
to support you in your business en-
deavors:

• Writing a business plan: Your 
step-by-step guide

• Mentors and sponsorships for 
growth

• Tips for building your network
• Wells Fargo’s Connect to More 

provides women business owners 
a free, 12-week program with ac-
cess to expertise and specialized 
resources, including support from 
a network of peer mentors and in-
dustry experts

For more information and tips 
on starting, running, and growing 
your business, check out these re-
sources: 

• Diverse Business Solutions for 
Growth | Wells Fargo (wf.com)

• Small Business Resources | 
Wells Fargo

The path forward
As progress continues to be 

made toward solving the issue of 
improving access to capital and 
access to information and men-
torship, long-term resiliency plan-
ning is also a critical step in or-
der to help diverse small business 
owners find ways to pivot their 
business models and reimagine 
their products and services so 
they can meet the needs of an 
evolving economy. These actions, 
coupled with more equitable ac-
cess to capital and information 
can accelerate the recovery of the 
wider small business ecosystem, 
creating numerous pathways for 
entrepreneurs to seek the help 
they need.

Wells Fargo is committed to 
improving access to credit and 
resources for Black and African 
American business owners which 
can be accomplished through ef-
fective partnerships and sharing of 
information.  By working together, 
communities, financial institutions 
and business owners can continue 
to move toward a more equitable 
landscape where business owners 
can thrive and prosper. 

Deep Lam is Wells Fargo’s San Di-
ego Small Business Development 
Manager. Contact her for resourc-
es at Deep.k.lam@wellsfargo.com.

CUSTOM CONTENT

Deep Lam

1. Frequently Asked Questions About Small Business, 2021 (sba.gov)
2. Surveys highlight Black-owned small businesses' credit access challenges; study hints at a fairer approach - Fed Communities
3. NYC Launches Three New Mentorship Programs to Support Women and Minority-Owned Small Business Owners | City of New York
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Making Mental Health a Priority
NONPROFITS: Educating, Empowering through Nutrition

�By KAREN PEARLMAN

Seattle native Anayo Nworjih wants to highlight the important 
but sometimes overlooked connection between mental health 
and nutrition. 

Nworjih runs Cook Casa, an on-demand food service busi-
ness he started in San Diego in April 2020 that provides in-home 
meals or mobile dining experiences – complete with a person-
al chef. The business “connects people who like to cook with 
people who like to eat” and champions a world that considers 
the body “a temple, not a tomb.”

The Cook Casa endeavor is helping support his nonprof-
it Watering Hope, which he hopes will help solve the serious 
mental and physical health problems related to what he calls 
the “toxic, unhealthy, horrible food that we’re eating.”

Nworjih said Watering Hope, founded in January of this year, 
“will be the vehicle that gets healthy food to food deserts and 
underserved communities” as it seeks to educate people about 
healthy eating, helping others with access to nutrient-dense foods 
that heal versus foods that hurt the 
body, and “restoring the foundation 
of what energizes and motivates us.”

“I believe food is connected to our 
mental health, as it is also connected 
to our physical health,” he said. “I feel 
we’ve been lied to by lot of the orga-
nizations that are in control of food 
structure, telling us what is good and 
what is not. And the pharma industry, 
I don’t trust them. I believe our system 
is about sick care not health care, that 
giving someone pills and prescriptions 
is a Band-Aid and not a solution.”

Happily married for 10 years, 
Nworjih said that several years ago, he lost his wife Chloe to 
mental illness, related at least in part to improper nutrition.

“One day she told me she wasn’t in love anymore and she 
didn’t want to be married, so over a period of a couple of 

months of trying to fi gure it out and keep things together, we 
separated,” he said.

Nworjih said during their separation, his wife became home-
less. He said he searched for her on the streets of Southern Cal-
ifornia every day, meeting dozens of other homeless individuals 
along the way, and that it took him nearly six months to locate 
his wife – wrapped in a blanket, emaciated and with exposed, 
dirty feet – near the San Diego airport.

Their reunion “was not storybook Disney where you race 
into each other’s arms,” he said.

“That was the beginning of a new life for me, where I knew 
things would never be the same,” Nworjih said. “Through that 
process, for the fi rst time I experienced depression, low and 
dark. But I realized that there’s always hope, light, faith, God 
and friends, and through that I was able to be given the strength 
to make it.”

Nworjih said the sadness and disappointment from what he 
experienced led him in the direction of a career working with fresh 

food. It also led Nworjih into actively educating people on the role 
good nutrition plays in sound minds and sound bodies. “I want-
ed not just to help Chloe but also the hundreds of people I met 
through that journey,” he said, adding that what happened with 

his wife “inspired me to create ways to 
help others and give back.”

“I believe food is medicine and 
connected to mental and physical 
health,” Nworjih said. “Poor nutri-
tion is a leading cause of illness in 
the United States, associated with 
more than half a million deaths per 
year. It is linked with increased risk 
of  obesity, diabetes, mental sick-
ness and heart disease, as well as 
broader impacts including high-
er health care costs and decreased 
productivity.”

Nworjih is still gathering a team of people who want to help 
create permanent change in the way people, especially those in 
underserved communities, approach food and care for them-
selves. He said his board includes doctors, a nutritionist and 
an attorney. It also includes Katy Rose, a functional medicine 
health coach and educator.

Rose said believe that what Nworjih is doing is not being 
done anywhere else.

“We talk about food scarcity, we talk about supplementing 
and supporting the community, and we talk about food des-
erts,” Rose said. “But what is not talked about from a func-
tional psychology standpoint is that food is medicine for brain. 
Through lifestyle and food choices we can bring brain function 
and mental health into wellness.”

Nworjih said Watering Hope allows him to stay true to his 
belief that “love is the most powerful source” and that he has 
made a conscious choice to be a positive force and move through 
life with optimism. He said that while life is challenging and that 
we all face obstacles, “it’s up to decide whether to use them as 
a crutch or use it all to inspire, to help others.” �

Cook Casa business owner Anayo Nworjih aims to teach people 
how to better care for themselves with proper nutrition and healthy 
foods with his nonprofi t Watering Hope. Photo courtesy Anayo Nworjih

Anayo Nworjih
Founder 

Cook Casa and 
Watering Hope

Katy Rose
Board member 
Watering Hope
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Healthy Hub on a Mission to Help San Diegans Feel Great
SMALL BUSINESS: Owner Onochie Ani Taps Athletic Background

�By KAREN PEARLMAN

Pacifi c Beach Healthy Hub shop owner Onochie Ani is on a 
mission to help people in San Diego “feel amazing, look amaz-
ing and have more energy to perform the regular things they 
do every day of their lives.”

To that point, Ani opened the shakes, smoothies, tea and 
coffee shop on Mission Boulevard in 2021, and since then has 
been offering PB residents and beach area visitors a variety of 
beverages that not only taste good but also keep their immune 
systems healthy, boost metabolism and provide energy that lasts.

Pacifi c Beach Healthy Hub menu items – all generally low in 
calories and high in nutrients, Ani said – include Chunky Mon-
key and Cinnamon Roll shakes, PB Sunrise and Pom Lemon-
ade teas, specialty coffees, and add-
ons like Vitamin C, collagen and pro-
biotics.

“Our drinks, our products are 
amazing,” said Ani, a Los Angeles 
native who graduated from San Di-
ego State University in 2016 with a 
B.S. in electrical engineering. “Our 
drinks have everything you need for 
micronutrients and macronutrients, 
and all of them fi t different types of 
goals. And once you sip them, you 
know you want to come back.”

Standout Athlete
Ani was a standout football player and sprinter on the track 

and fi eld team at Junipero Serra High in Gardena (class of 
2011), but while attending SDSU, left his jersey and cleats be-
hind to concentrate on studying. The rigorous, intense and fo-
cused daily workouts were left behind as Ani carried a heavy 
academic load at SDSU, where he was also a leader with the 
university’s African Student Union.

Focusing the bulk of his attention on scholarly endeavors led 
to him carrying a different kind of heavy load he didn’t expect 

– extra body weight.
“As an athlete, to go from four to fi ve-plus days of strict train-

ing to not being forced to do that anymore… it took a toll,” Ani 
said. “I defi nitely still knew about exercise and what to do going 
to a gym, but the nutrition piece didn’t catch up with me. The 
‘freshman 15’ was the ‘freshman 20’ for me, and that was real.”

Unhappy with the extra 20 pounds he put on -- and motivat-
ed by before-and-after photographs his very fi t older brother 
was sharing -- Ani said he knew he had to learn quickly how 
to “stop going down an unhealthy lifestyle route.”

Ani said his brother introduced him to the basics of nutrition 
and told him more about the company making the products 
he championed: Herbalife (NYSE: HLF). Los Angeles-based 
Herbalife is a global health supplement company that has been 
around since 1980.

“It was an eye opener for me,” Ani said. “I saw how nutrition 
plays a big role in what your results look like.”

Ani said he lost 20 pounds and 6% of his body fat “doing 
the same workouts I had been doing,” but also by supplement-
ing his diet with the Herbalife products. He said through the 

Herbalife supplements and continued workouts, he has gained 
30 lbs. of muscle and has made it much easier to stay in shape.

Now Ani is using his knowledge about proper diets to create 
healthy, nutrient-dense drinks at Pacifi c Beach Healthy Hub.

‘Health’ is Everything
“One thing I’ve learned throughout my journey is no matter 

who you are, your health and lifestyle are everything,” Ani said. 
“Without them, you don’t really have anything and that once 
that goes downhill, it becomes your No. 1 priority.”

Ani said he has also learned that “sick care is more expen-
sive than health care.”

Ani funded PB Healthy Hub without outside investors, but 
the store is not Ani’s only endeavor. 

By early morning and day, he works as a product specialist 
for Verizon Wireless in Mira Mesa. Ani says he stays close to 
what is happening at the PB Healthy Hub, checking in with the 
employees and visiting the site several times a week in the late 
afternoons and on weekends.

He said it’s not necessarily a matter of balancing both jobs, 
but a matter of focusing on what is the priority at any given 
moment.

“One thing I have learned in Herbalife is constantly focus 
on personal development with any goal you’re going for,” he 
said. “With health, it’s 20% fi tness and 80% nutrition, but 100% 
mindset. That 100% mindset is something we focus on the en-
tire journey.”

Ani said that every day he listens to “something that keeps 
my mind focused on growth.”

“Tony Robbins says, ‘Progress equals happiness,’” Ani said. 
“So if I’m focusing on that growth, at least my mindset is on 
the right place, whether business is up or down.

He said he is looking to partner with others to open addi-
tional Healthy Hub locations throughout San Diego County. 
“My goal is to expand nutrition into different areas,” he said. 
“One thing about the beaches, you get a lot of traffi c from oth-
er places. The goal is to create small pockets of community in 
other areas. That would be amazing.” �

Providing a Safe Place for Children
SMALL BUSINESS: Onika Miller Focuses on Childcare – and Education

�By KAREN PEARLMAN

Nearly 20 years after she came to the U.S. from Guyana 
seeking greater opportunities to learn, grow and work, Onika 
Miller is doing all of that.

Miller earned associate degrees in small business manage-
ment/accounting and business studies from San Diego City 
College in 2009. Miller later earned both a bachelor’s degree 
in fi nance in 2012 and a master’s degree in organizational lead-
ership in 2014 from Ashford University.

Now nearly 10 years later, with two teenagers at home, Mill-
er, 44, heads two businesses in San Diego County. But the for-
mer credit union employee isn’t working in fi nance – she has 
found career satisfaction in the fi eld of childhood development 
and education.

Her businesses, My Space & Early Learning Time, LLC, 
and Carter’s Family Childcare & Early Learning Academy, are 
focused on the care and education of children, and preparing 
the youngest hearts and minds to become happy and success-
ful in life – much as what she has done for herself.

“I love what I do,” Miller said.
To that point, Miller is currently taking classes at 

Saddleback College in early childhood development 
as she seeks to expand her learning and become 
better adept at providing assessments and evalua-
tions for parents to help their children progress in 
documented ways.

Carter’s was founded in 2012 and is a California 
Department of Social Services-licensed childcare 
center for children up to 12 years old. The business 
is run out of a spot in Lemon Grove kept private to 
protect the children in the care of the staff of four.

Almost 10 years later, Miller founded a sec-
ond child-focused business: My Space & Early 
Learning Time. 

My Space & Learning Time, which opened 
in 2021 at 8079 Broadway, is a licensed Lemon Grove-based 

daycare center run like a preschool. 
“Children learning in their space and time,” Miller said, de-

scribing her operating philosophy. “Our part is giv-
ing children the environment they need to thrive so 
they feel valued.”

Miller said the center also includes an import-
ant piece often missing from many others like it -- 
family engagement. 

“Parents don’t just drop off their child and leave. 
We aim to reach parents who don’t think their chil-
dren are ready for school,” Miller said. “But (young) 
children are ready to learn. Learning can happen 
in any forum, but mainly at home. The child’s fi rst 
teacher comes from home. Kids are anxious and 
excited to learn. We work with parents to show you 
how your child should be learning. There is structure 
in early learning, and we are there to help with that.”

The business’s aim also, Miller said, is to give children 

developmentally appropriate learning tools, exploration, play 
and experimentation along with age-appropriate furniture, 
equipment, materials and supplies. Miller said My Space & 
Early Learning Time also integrates diversity and cultures in 
its learning environment.

Miller gives much of the credit to her success in the second 
businesses to the independent nonprofi t Community Devel-
opment Financial Institution Accessity. Formerly known as 
Accion San Diego, Accesity provided a loan, workshops “and 
pointed me in the right direction of the right people to talk to.”

Miller worked in banking for a decade before she felt pulled 
elsewhere and realized that educating children had become a 
calling. She said that after she had her fi rst child when she was 
27, her career at a local credit union became less compelling, 
and she realized that her heart was going in a different direction.

“I was always a customer service person,” Miller said. “I 
never saw myself in the education fi eld, but I did a 180-degree 
turn. I remember going to my child’s childcare provider in the 
morning and spending time with the kids doing stuff around 
the daycare center so my son would get settled in and feel a 
sense of being comfortable.”

She said the daycare center owner, Claudette Dublin, noticed 
Miller’s ease in the classroom and asked her if she’d ever consid-
ered working in the fi eld. “She said, ‘I think you should think 
about it,’” Miller said. “And I took it to heart.”

Miller initially attended childcare classes at a local YMCA, 
and continued with more training sessions for childcare workers.

“Early learning has been my passion for a very long time,” 
Miller said. “I have dedicated a lot of time to this. We can help 
shape the future when we are able to take of the early basics 
of life for children.”

She said that “just as adults want to make sure we’re heard,” 
children want the same thing.

“They’re just mini people just coming up,” she added. “They 
also need to feel secure, welcome, appreciated and valued. We make 
sure they feel safe, that they can show their emotions and be safe 
with that and give them the environment they need to thrive.” �

Pacifi c Beach Healthy Hub, which opened in 2021 and is owned 
and operated by Onochie Ani, serves beverages made with 
Herbalife products. Photo courtesy Onochie Ani.

The bold and busy set up inside My Space & Early Learning Time 
daycare center in Lemon Grove colorfully matches business 
owner Onika Miller’s theme of “Children Learning In Their 
Space.” Photo courtesy Onika Miller

Onochie Ani
Owner 

Pacifi c Beach Healthy 
Hub

Onika Miller
Owner

My Space & Early 
Learning Time 
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