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Experts Assess Potential of Next 12 
Months During Economic Trends 2023

 � BY BRAD GRAVES

What is the outlook for 2023? 
Mark Cafferty can’t call it 
quite yet. 

News of  the next 12 
months ought to be interesting and there 
is plenty of  potential. Still, the San Di-
ego business leader is hesitant to make 
any blanket statement. After all, the new 
year is not even two weeks old.

The talk of  recession and inflation is 
inescapable, but there are many positive 
things happening with San Diego com-
panies. Cafferty, who is president and 
CEO of  the San Diego Regional Econom-
ic Development Corporation, sees growth 
at small and mid-size firms. The federal 
government, for its part, plans huge in-
vestments that will bolster the regional 
economy.

“I feel pretty optimistic that San Di-
ego will do better than the rest of  the 
nation in 2023,” the CEO said.

Registration Now Open
In two weeks, Cafferty will make a 

return appearance to moderate a panel 
of  six experts who will discuss the out-
look for San Diego’s corner of  the world.

The San Diego Business Journal will 
present Economic Trends 2023 on Tues-
day, Jan. 31. The event is scheduled to 
run from 8:30 to 10:30 a.m. at the new 
offices of  Deloitte, 12830 El Camino 
Real, Suite 600, in San Diego.

Breakfast will be served, buffet style.
Tickets are available at sdbj.com/

events

A Variety of Perspectives
Seeing the coming year through the 

specialized lenses of  the panelists is al-
ways a highlight of  the program, Caf-
ferty said.

Panelists for the event include the fol-
lowing:

Tracey Best, benefits practice group 
leader and partner with C3 Risk & Insur-
ance Services. She will discuss econom-
ic forces in the insurance markets post-
COVID as well as changes to employee 
culture in the work-from-home era. What 
she calls “quiet disconnection” could be-
come as common as quiet quitting. Best 
is a repeat panelist, and will return to her 
2022 theme of  sending clear messages to 
potential employees while making bene-
fits easy for current employees.

Kerry Forde, chief  operating officer 
and interim chief  nurse executive with 
Kaiser Permanente, San Diego. Forde will 
discuss the community’s healthcare needs 
this winter, including mental health care, 
as well as staffing challenges faced by 
executives in her field. Some 36 months’ 
worth of  insights from San Diego’s net-
work of  healthcare organizations will in-
form her talk.

James E. Glassman, managing direc-
tor with JPMorgan Chase & Co. and 
head economist with its commercial 
bank. Glassman will discuss how small 
and midsize businesses have responded 
to the challenges of  the day, including 
inflation, as well as their perceived expo-
sure to global economic forces and their 
outlook on a possible recession.

Julie Lowen, founder and CEO of Chil-
dren’s Paradise Preschool and Infant Centers. 

Lowen will discuss the upside of businesses 
funding child care options for their employ-
ees. She will also talk about ways reimagine 
the child care system, and how to build on 
current models of child care to benefit more 
members of the community.

Juli Moran, San Diego office manag-
ing partner for Deloitte. Moran will of-
fer a snapshot of  San Diego’s life science 
community and discuss business reaction 
to recent economic events such as supply 
chain snags. She will also take apart the 
phenomenon of  inflation, including how 
it has slowed in recent months, as well 
as the response from the Fed. Moran is 
another returning panelist.

Miguel Motta, vice president for stra-
tegic operations and San Diego head of 
Biocom California. Motta will discuss 
the life science industry and its contri-
butions to the wider community. Policy 
issues for the industry—including fund-
ing, regulation and the availability of  wa-
ter—are many. Motta will also have in-
sights gleaned from other experts during 
one of  the leading conferences on health-
care earlier in January.

As in past events, panelists will partic-
ipate in a lively give and take with Caf-
ferty moderating.

Cafferty describes himself  as a father, 
husband and promoter of  all things San 
Diego. The Boston native steers the San 
Diego Regional EDC, described as a 
unique collaboration of  business, trade, 
community and education leaders who 
have redefined the region’s economic de-
velopment strategy. The EDC’s goal has 
been to make the region a key stakehold-
er in the global economy. 

Cafferty has spent more than 25 years 
designing systems to support career ad-
vancement and economic opportunity 
for American workers. He has served in 
numerous public-sector leadership po-
sitions and has been sought as a consul-
tant on workforce development efforts 
throughout the country.

Looking Over the Landscape
The Jan. 31 event will consider the 

employer, the employee, the people 
who provide capital, the people in gov-
ernment and more – all against the 

backdrop of  the San Diego economy.
Just how massive is this economy, and 

how much potential does it have in the 
coming year?

Look at a map of the region and imag-
ine a helicopter flight over the landscape.

Begin over San Diego Bay, with its 
U.S. Navy ships and facilities in San Di-
ego, Point Loma, Coronado and the Silver 
Strand. There are facilities for ships and 
aircraft, labs for high tech electronics, in-
formation technology and cybersecurity. 
The Port of San Diego handles imports 
and exports such as bananas, windmill 
blades and automobiles.

Head north over Mission Beach, Mis-
sion Bay and Pacific Beach to get an idea 
of the recreation that draws so many tour-
ists, and drives the hospitality industry. La 
Jolla features some of the best examples of 
San Diego real estate. UC San Diego, to-
gether with labs and businesses on Torrey 
Pines Mesa and Carmel Valley, show San 
Diego as a life science powerhouse. The 
number of law firms shows the strength of 
San Diego as a center of intellectual prop-
erty. Not to be forgotten are the banks and 
venture capital operations.

The greenhouse could be a symbol for 
North County San Diego; while the re-
gion still has a strong agricultural bent, 
there are emerging tech clusters. Rancho 
Bernardo and Poway have become centers 
for aerospace. Desirable housing is avail-
able up and down the county, and small 
business serves those neighborhoods. A 
long detour south will show Otay Mesa 
and the international border, with its bina-
tional manufacturing industry and ware-
houses, all showing the strength of inter-
national trade.

Challenge and Opportunity
There are challenges that come with 

success.
Today, San Diego is experiencing out-

migration. Housing affordability is a con-
cern, Cafferty said in an early January 
interview. In San Diego County, fewer 
than 1 in 7 households can afford a me-
dian-priced home. For many people, it is 
a challenge to view San Diego as a place 
where they can stay in the long term.

Other numbers are more upbeat.
By now, the region’s employment has 

recovered from impact of  the pandem-
ic, Cafferty said. Unemployment spiked 
with the arrival of  COVID, but the job-
less rate now hovers at 3.3%. The ratio of 
talent supply to demand is at the lowest 
it has been in 15 years. Workforce scar-
city is the new norm.

With such an employment picture, em-
ployers are trying to figure out how to in-
vest in the long term, Cafferty said.

Venture capital is strong. As usual, 
small and mid-size firms are acting as 
engines for growth. A series of  federal 
government initiatives has the potential 
to boost the economy.

A person might consider 2023 to be an 
unfinished jigsaw puzzle. 

The goal of  this year’s Economic 
Trends conference is to help the audi-
ence make a more sense of  the puzzle 
pieces, and ideally, see a little bit more 
of  the picture.

Registration is open for Economic 
Trends 2023, and seating will be limited. 
Visit sdbj.com/events for tickets. �
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Mark Cafferty
President and CEO

San Diego Regional Economic Development Corporation

As president and chief executive officer of the San Diego Regional 
Economic Development Corporation, Mark Cafferty sits at the 
center of a unique collaboration of business, trade, community 

and education leaders who have redefined the region’s economic 
development strategy, cementing the region as a key stakeholder 

in the global economy. 

Cafferty has spent more than 25 years designing systems to 
support career advancement and economic opportunity for 

American workers. He has served in numerous public-sector 
leadership positions and has been sought as a consultant on 

workforce development efforts throughout the country. 

A Boston native who now considers San Diego home, he earned his 
bachelor’s degree in marketing and communications from Assumption 
University in Worcester, Massachusetts, and his advanced certification 

in Performance Measurement and Non-Profit Management from 
Harvard’s John F. Kennedy School of Government.
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Tracey Best 
Benefits Practice Group Leader & Partner

C3 Risk & Insurance Services

Tracey Best started her career in 
employee benefits over 20 years ago 
and still loves what she does. She is a 
partner and leads the employee bene-
fits division at C3. Her core passion in 
working with clients continues as she 
finds getting to the heart of what clients 
truly want and need, bringing meaningful 
solutions that help their business and 
their employees very fulfilling. She is 
a member of SHRM, NAHU, Assurex 
Global and CIAB and believes in being a 
lifetime student. 

What Tracey Best will be talking 
about at the 2023 Economic Trends 
event:

As 2023 begins, employers are still ad-
justing to the shifts that occurred during 
COVID both from an economic and tal-
ent perspective.  Labor shortages, supply 
chain disruption and inflation issues are 
the top economic impacts facing compa-
nies.  According to reports from the Bu-
reau of Labor Statistics, health system la-
bor costs grew 25% between 2019 and 
2022, supplies up 18%, services up 16% 
and pharmaceuticals up 21%.

The long-term cost impact of deferred 
care due to the COVID pandemic is still 
being felt.  With a majority of employer 
benefit insurance programs renewing on 
December or  January 1, cost is top of 
mind.  While most medical carriers kept 
increases for 2022 fairly stable, 2023 is 
the first year we are starting to see the 
impact of higher-than-normal health in-
surance increases. 

2023 is the first year since COVID we 
are seeing the impact of claims costs, 
inflation and labor market increases in 
health care. These costs are included in 
the provider contracts when they come up 
for renewal between the carriers. Carriers 
have multi-year contracts with health care 
providers and systems so they renew at 
different times and play an important role 
in the carrier renewals delivered. 

Most companies tried to absorb in-
creases in benefits costs as best they 
could for 2022 and starting in 2023 while 
passing along minimal costs to employ-
ees due to the tight labor market. Increas-
es are not predicted to get much better in 
2024 so it will be important for employers 
to plan with their broker partners now. 

Remote Work  –  The Quiet Discon-
nection

The move to remote work has cre-
ated some wonderful relief for work-
ers and their families as well as 

unintended consequences. There is 
the sense of “quiet quitting” or what 
I believe is quiet disconnection: peo-
ple working remotely who have over 
time lost some of their connection to 
the company, colleagues and friends 
in the workplace. Those small mo-
ments of connection – conversations 
in the elevator, the halls, the work-
space next to you, grabbing lunch, 
joking and smiling with a co-worker 
– are slowly being lost and that can 
be an added challenge for talent re-
tention efforts for HR.  Finding ways 
for those working remotely to have 
meaningful connections will be im-
portant going forward.

Flexibility will continue to be a great 
benefit and a big challenge for HR in the 
balance between flexibility, culture and 
productivity.  Understanding your em-
ployee experience end-to-end will also 
provide many opportunities for improve-
ments and increased attraction and re-
tention. 

Do an assessment of your employee 
experience from end-to-end, taking in 
recruiting, applicant process, interview 
and hiring, onboarding (first 90 days) 
and ongoing experience.

Employee benefits are one of the big-
gest investments companies can make 
for their employees.   Making sure you 
communicate the value and resourc-
es throughout the year and in each of 
the employee experience steps above 
is critical to the overall satisfaction, un-
derstanding and value.

Ways to stand out to current and 
prospective employees and begin to 
reconnect

There are many ways employers 
can stand out. While recruiting, man-
age your brand and marketing on re-
cruiting sites like Indeed and Glass-
door. Your online presence is critical 
and tells a story in today’s connected 
world.  C3 Risk & Insurance thinks 
beyond insurance to how we can help 
clients enhance their brand and pres-
ence. In the onboarding process, C3 
Risk & Insurance works with HR de-
partments to create a best-in-class 
communication and onboarding ex-
perience for employee benefits pro-
grams.

In the end, make sure to work with 
your employee benefits advisor to put 
best-in-class cost strategies in place that 
help manage the expenditure, increase 
employee engagement and retention and 
make the most of your investment.

Kerry Forde 

Chief Operating Officer & Interim Chief Nurse Executive
Kaiser Permanente, San Diego

Kerry Forde, RN, BSN, MSc, 
CENP, CPHQ, CPHRM, CPPS, 
CLNC, commenced her nursing ca-
reer in 1989 at Westminster Hospital 
in London. In 1998 she transitioned 
into primary care and oversaw 
nursing services of the west London 
primary care trust in a leadership 
capacity. It was during this time she 
developed a passion for understand-
ing how social inequalities impacted 
the health of individuals and commu-
nities. To that end, Forde obtained a 
master’s degree in health and social 
policy and obtained her public health 
certification, transitioning into public 
health management. She also vol-
unteered with various inner London 
health inequality groups. 

Forde returned to bedside nursing 
when she moved to the United Sates 
in 2002, joining Kaiser Permanente 
in 2014. She has most recently been 
appointed the Chief Operating Officer 
for San Diego, a role she believes is 
her dream job.

What Kerry Forde will be talking 
about at the 2023 Economic Trends 
event:

Long-term  effects of the pandemic 
on the  health care industry

As  2022 came to a close,  we saw  
yet  another spike  in  COVID cases –  
compounded by a heavy flu season 
and the emergence of RSV. The so-
called “triple-demic”  impacted health 
care providers across San Diego  and  
highlighted the region’s  strong net-
work of  health care organizations. 

The pandemic  has altered  the 
health care landscape.  One key 
impact  is  the increased demand for 
mental health care  services. The rise 
in demand  was compounded  by the  
barriers  to receiving in-person care  
initially  created by the  pandemic.  
Health care providers quickly pivoted 
to virtual care  options to address  ac-
cess to mental health care.  At Kaiser 
Permanente, we  will continue our 
work to improve our patients’ mental 
health through the care provided by 
our dedicated mental health pro-
fessionals,  as well as through our 
work to reduce stigma  and  foster 
resilience.  Addressing  the  need for 
more mental health professionals is a 
national challenge. Kaiser Permanen-
te has placed specific emphasis on 
expanding the number of therapists  
and  mental health care solutions by 

embedding mental health clinicians in 
primary care and empowering trained 
primary care physicians to improve 
mental health outcomes.

Beyond mental health services,  
virtual care (including  telephone 
and video  appointments)  remains a  
highly  popular and effective way to 
receive care  across the health care 
continuum.

  
Workforce wellness  is  still a 

priority

Surveys of employers show that 
they are increasing their focus on 
workforce wellness as part of their 
overall 2023 business strategy.  Any 
business, no matter how small, can 
create a workplace culture that en-
courages healthy lifestyles. It involves 
offering programs that support health-
ier behaviors, educating employees 
about health issues, and making 
health-related objectives part of cor-
porate policy.  The increasing num-
ber of remote workers has required 
employers to adapt wellness pro-
grams to address their unique needs 
by creating team-based activities, 
offering virtual or web-based options, 
and exploring healthy activities close 
to home.

  
Challenges to  health care in  2023

The pandemic has taken a sig-
nificant toll on the well-being of our 
health care workforce. A recent poll 
showed  that 39% of  all  health care 
workers  have considered leaving the 
industry, including 34% of nurses and 
19% of physicians.  Ninety-two percent 
of health care leaders polled recently 
believe that the health care staffing 
crisis will only  worsen  in the coming 
year.  But burnout and stress caused 
by the pandemic are not the only 
factors  contributing to the health care 
workforce crisis.  Other factors include 
an aging  (and retiring)  workforce  and 
a highly competitive market for  staff 
and physicians.  

As we enter the new year,  our priori-
ty in addressing the workforce shortage 
is to  acknowledge and understand  the 
toll  COVID has taken on staff and phy-
sicians and continue supporting  them 
in their physical, mental and emotional 
health. Beyond  caring for those who  
care for us, we must focus on  building 
a  more robust  workforce pipeline, 
engaging early with students, even at 
the primary school level.
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James E.  Glassman 

Managing Director, JPMorgan Chase & Co.
Head Economist / Commercial Bank

James E.  Glassman  is a Manag-
ing Director with JPMorgan Chase 
& Co. and is the Head Economist 
for the Commercial Bank. He works 
closely with the firm’s chief invest-
ment officer, commercial banking, 
investment banking, and govern-
ment relations groups. He publishes 
independent research on the princi-
pal forces shaping the economy and 
financial markets.

Glassman’s views are widely cited 
in the financial media, where he is a 
frequent commentator on economic 
policy issues.

From 1979 through 1988, Glass-
man  served in a number of areas in 
the Research and Statistics and Mon-
etary Affairs divisions at the Federal 
Reserve Board in Washington D.C. 
He joined the JPMorgan Chase & Co. 
family in 1988.

Glassman  earned a bachelor’s de-
gree from the University of Illinois, 
Champaign-Urbana, Illinois. Sub-
sequently, he was awarded a Ph.D. 
in economics from Northwestern 
University.

What James E. Glassman will be 
talking about at the 2023 Economic 
Trends event:

Most Businesses Expect Reces-
sion in 2023

The majority of small and midsize 
U.S. business leaders anticipate a re-
cession in 2023, according to JPMor-
gan Chase’s 2023 annual Business 
Leaders Outlook survey. In total, 65% 
of midsize businesses and 61% of 
small businesses expect a recession 
in the year ahead. But despite the 
shared consensus on a recession in 
2023, small businesses remain more 
optimistic in their economic outlooks 
than midsize business leaders, who 
expressed much more downbeat 
views compared to this time last year.

Midsize businesses expressing 
optimism for the global economy de-
clined to 8% from 34% one year ago 
and the number optimistic about the 
national economy fell to 22% from 
50% at the start of 2022. Converse-
ly, nearly half of small businesses, 
which are less likely to have expo-
sure to national and international 
markets, expressed optimism for 
the national and global economy at 
49% and 45%, respectively, which 
is similar to last year’s sentiment. 
Small and midsize business leaders’ 

outlook for their own company’s per-
formance remains high, with 72% of 
small businesses and 66% of mid-
size businesses expressing optimism 
for the year ahead.

  
Labor Market Remains Tight
  
Concerns of a recession and 

dimmed economic outlooks largely 
aren’t restraining 2023 hiring plans, 
as 51% of small business leaders 
anticipate hiring full-time employees 
and 50% of midsize business leaders 
expect to increase headcount. To hire 
and retain employees, 67% of midsize 
businesses plan to increase wages 
and/or benefits and 43% plan to offer 
upskilling and training opportunities, 
while 42% of small businesses expect 
to increase wages. Small businesses’ 
primary drivers for full-time hiring plans 
include expected sales growth and 
improved financial positions.

  
Inflation persists
  
The heightened recession expecta-

tions come as businesses nationwide 
continue to combat inflation. Nearly all 
midsize businesses (91%) are experi-
encing inflation challenges, while 45% 
of small businesses list inflation as a 
top challenge for the year ahead, up 
from 20% one year ago. Inflation has 
forced small and midsize businesses 
to re-evaluate approaches to pricing, 
sourcing materials and running opera-
tions and has had widespread impacts, 
including:

• Passing Costs onto Consumers:  
83% of midsize businesses have 
passed at least some increased costs 
onto consumers and buyers, while 68% 
of small businesses have raised prices 
on select or all products and services.
• Rising Business Expenses:  94% 
of small businesses say inflation has 
impacted expenses, with 38% noting 
that expenses have increased by 
11% or more. Leading cost drivers for 
both small and midsize businesses 
include wages and benefits costs for 
hiring and retaining employees, ship-
ping and other supply chain-related 
expenditures, including   costs of raw 
materials.
• Bracing for Longer-Term Increases:  
82% of midsize businesses are likely to 
continue to increase prices to miti-
gate costs, while the majority of small 
businesses expect that higher costs for 
labor, rents, shipping and materials are 
here to stay

Julie Lowen 
Founder and Chief Executive Officer

Children’s Paradise Preschool and Infant Centers

Julie Lowen is leading the charge 
in early childhood development. Her 
state-of-the-art education centers, 
combined with her visionary approach 
to learning programs, have helped 
thousands of children – and their fam-
ilies – get a fresh start on life.

Lowen’s centers stand apart thanks 
to an approach that lets children learn 
and explore through imaginative play 
experiences that are facilitated by 
highly educated teachers, along with 
a belief that each child should be 
offered equal access to a high quality 
early childhood education, regardless 
of their family’s income.

What Julie Lowen will be talking 
about at the 2023 Economic Trends 
event:

Investments in Child Care Fuel 
Economic Growth

“Investing in the nation’s children and 
families is one of the safest bets policy-
makers can make. Research on early 
care and education programs finds that 
every $1 in spending results in more 
than $8.60 in economic activity.” 

– The Childcare Economy – Wash-
ington Center for Equitable Growth, 
September 2021

Simply put, accessible child care 
allows parents to work. As the number 
of workers in the labor force increases, 
the economy grows. Researchers and 
scholars have consistently confirmed 
that affordable and high-quality child 
care has the potential to generate sub-
stantial economic activity and growth 
that benefits the entire U.S. economy. 
We see its effectiveness in other coun-
tries, and we know it can work here.

The recent federal Childcare for 
Working Families Act would have 
addressed the current child care crisis 
by ensuring that no family under 150% 
of the state median income would pay 
more than 7% of their income on child 
care. Unfortunately, this, and other sim-
ilar measures, did not receive the votes 
needed for passage. 

Including Child Care in HR Strategy
When parents lack access to child 

care options, they often miss the very 
work our communities need in order 
to fully recover from the pandemic. By 
preventing the costs associated with 
absenteeism, lateness and staff turnover, 
adequate child care solutions can actual-
ly save employers money. 

This way of thinking is more import-

ant than ever as we enter 2023. To-
day’s workforce is focused on different 
benefits than the pre-pandemic one, 
and child care features high on their 
list. What’s more, in addition to greater 
employee satisfaction, uninterrupted 
workflows, increased productivity and 
enhanced employee retention, when a 
company provides child care coverage, 
they may also be eligible for tax credits 
or deductions.

This employee perk may end up 
being less costly than many business 
owners expect. In fact, in many cases 
simply connecting an employee to the 
right provider is all that is needed, espe-
cially for those companies with frontline 
and hourly workers. Many high-quality 
child care programs are free, while high-
er earners are required to pay a share 
of their subsidized child care costs. 

A New Vision: Family Care Centers

There’s another huge benefit to 
reliable and affordable child care, and 
it can be framed under the idea of 
“Family Care.” Imagine a place where 
the entire family can be buoyed by 
a team of professionals who under-
stand how to help meet their needs. A 
place where parents learn how to be 
instrumental in supporting their child’s 
development and lifelong learning. 
Let’s also make it a one-stop place 
that could consolidate existing funding 
used to address homelessness while 
providing equitable access to mental 
health support, housing and health-
care. These services can bolster 
food security and provide access to 
resources based upon the individu-
al needs of each family. As it turns 
out, the California State Preschool 
Program and the General Childcare 
programs actually have support such 
as this embedded within their struc-
ture that can address several of our 
community problems. 

 As the U.S. works to reimagine 
the child care system, there is plenty 
of low-hanging fruit to be picked by 
legislators, employers and workers to 
fuel economic recovery. Policymakers, 
considering child care in the future, 
might find it much easier to find a 
solution when they realize that the 
answer to many tough issues – such 
as family homelessness – can be 
found in simply redirecting funding 
into a system of Family Care, while 
bolstering and empowering child care 
providers to do the work we already 
do. Just at a greater scale.
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Juli Moran 
San Diego Office Managing Partner

Deloitte

Juli Moran serves as the Deloitte San 
Diego office managing partner, leading 
the cross-functional practices of over 
960 professionals across Consulting, 
Tax, Audit, and Risk & Financial Adviso-
ry. She has more than 34 years of expe-
rience in the Life Sciences industry. She 
has worked with payers, pharmaceutical 
and biotechnology manufacturers, clini-
cal research organizations, and medical 
device manufacturers. As a lead client 
service partner, she is responsible for the 
overall relationship for a select number of 
Deloitte’s strategic Life Science clients in 
the west region.

What Juli Moran will be talking about 
at the 2023 Economic Trends event:

How has San Diego’s Life Science 
sector fared in recent years and what 
can we expect in the near future?

Our unique community and “innovation 
ecosystem” across diagnostics, biotech/
biopharmaceuticals and medical technol-
ogy drove continued growth in the life sci-
ence employment base. San Diego offers 
access to differentiated, highly educated 
talent and investment innovators focused 
on emerging technologies, both critical to 
a successful innovation ecosystem. San 
Diego life science employment surpassed 
70,000 jobs as medical technology com-
panies based in San Diego continue to ex-
perience double-digit growth in revenue 
and headcount.

San Diego companies are benefiting 
from increased federal research funding 
because of the federal administration’s in-
tent to invest in research and foster U.S. 
competitiveness. In 2021 total National In-
stitutes of Health (NIH) funding to San Di-
ego County organizations and institutions 
topped $1B. Over $67M in National Sci-
ence Foundation awards were granted to 
San Diego County research and educa-
tion projects; UC San Diego ranked sixth 
in 2021 in research spending, ahead of 
Harvard, UCLA and Stanford, according 
to NSF.

To build in resiliency, flexibility and as-
sume control of their supply chain and 
manufacturing infrastructure, San Diego 
life sciences companies added both head-
count and facility square footage. The pan-
demic highlighted risks with challenged 
supplies and the introduction of quality 
ramifications, prompting local investment 
in historically outsourced or offshore ca-
pabilities.

We expect the San Diego life science 
sector to continue with a positive growth 
trend in local economic impact – currently 
approaching $50B annually.

How will recession and inflation figure 
into the economic picture?

Deloitte’s Chief Global Economist, 
Ira Kalish, recently shared the follow-
ing:

U.S. inflation  peaked  in June and 
has been decelerating ever since – 
7.1% currently, opposed to 9.1% in 
June. 

The Fed continues to tighten, but 
at a slower pace. After four consecu-
tive increases of 75 basis points (bps), 
the Federal Reserve’s policy commit-
tee  raised  the Federal Funds rate (the 
Fed’s benchmark rate) by 50 bps.

The unemployment rate remained 
unchanged at 3.7%, one of the lowest 
rates in the last half century.

It is increasingly clear that U.S. in-
flation  peaked  in June and has been 
decelerating ever since. Of course, this 
had a lot to do with declining energy 
prices. Still, when volatile food and en-
ergy prices are excluded, it is clear that 
core inflation is starting to decelerate 
as well. In part, this is a reflection of 
improved supply chain efficiency as 
evidenced by the sharp decline in the 
prices of used cars (which had been 
affected by disruption to the semicon-
ductor supply chain).

In November, prices were up 0.1% 
from the previous month. Moreover, 
the average month-to-month price 
increase in the past five months was 
0.2%. In the five prior months, the 
average was 0.9%. The subcatego-
ries of inflation that are not abat-
ing are mainly food and shelter. In 
fact, when shelter is excluded from 
core prices, inflation was only 5.1% 
in November. 

Speaking of purchasing power, what 
are the current consumer and corpora-
tion spending trends?

As we closed 2022, consumer 
spending rebounded slightly as in-
flation concerns eased. Insights from 
Deloitte’s State of the Consumer 
Tracker indicate that the percentage 
of Americans concerned about rising 
prices for everyday purchases fell to 
75% in November, down from a high 
of 84% in May. 

Corporations and the largest in-
dustry sectors contributing to San 
Diego’s economy are also demon-
strating positive spend trends with 
investments in automation, infrastruc-
ture, maturing the supply chain and 
localizing manufacturing.

Miguel Motta 
Vice President of Strategic Operations and San Diego Head

Biocom California

Miguel Motta is the vice president 
of strategic operations and San Diego 
head for Biocom California. He is an 
international business professional 
with more than 20 years of experi-
ence in the life science industry. Pri-
or to Biocom California, he served as 
president and CEO of IRP Health. He 
has held executive positions in For-
tune 500 companies, including Mon-
santo, now Bayer Crop Sciences. 
Motta has been chairman, president, 
chief executive officer, chief financial 
officer or chief operating officer of 
growth-stage, venture capital backed 
companies. He has extensive expe-
rience in strategy, launching novel 
products in developed and emerging 
markets, mergers and acquisitions 
and capital formation. He brings a 
true global perspective having led 
global organizations in Switzerland, 
Spain, the Netherlands, France, Ja-
pan, Mexico and the United States. 
Motta received his MBA with honors 
from the Rotterdam School of Man-
agement in the Netherlands and his 
B.S. with honors from the Monterrey 
Institute of Technology and Higher 
Education.

What Miguel Motta will be talking 
about at the 2023 Economic Trends 
event:

San Diego’s strong and resilient 
life science industry. San Diego is 
one of the largest biotech clusters in 
the world, with more than 2,700 estab-
lishments. It is home to a rich variety 
of companies, research organizations 
and educational institutions of all sizes 
conducting research, developing new 
therapies and leveraging technologies 
to create products that improve the hu-
man condition.  

The life science industry weathers 
economic cycles differently from other 
industries. The 2022 Biocom Califor-
nia Economic Impact Report reveals 
that industry employment grew faster 
in California than the national average. 
San Diego exceeded that figure.

San Diego County’s life science 
workforce consists of over 71,000 di-
rect employees and continues to be 
a driving force in the local economy. 
Life science jobs in San Diego paid an 
average of $149,528 yearly and repre-
sented a regional economic impact of 
$49.8 billion. 

Investment: Smart science led by 
smart people pursuing a solution for 
an unmet medical need will always 

attract investment. In fact, San Di-
ego County received more than $1 
billion in funding from the National 
Institutes of Health (NIH). We have 
a strong talent pool and benefit from 
world-class academic institutions. 
Our community college system is 
vibrant, including MiraCosta Col-
lege’s highly successful four-year 
biomanufacturing degree program. 
Focusing on these fundamentals 
helps to reduce risk even in the most 
volatile market scenarios.  

In San Diego, we depend on the 
life science community in significant 
ways: scientifically, medically and 
economically. It is a cornerstone of 
our region’s global competitiveness 
and patients across the world rely 
on the profound discoveries being 
made every day at our peerless re-
search and academic institutions, as 
well as on the therapies and tech-
nologies being developed by our life 
science companies.  

Trends: If there is one aspect of 
San Diego that is unmatched around 
the world, it is the city’s spirit of col-
laboration and cooperation. This is 
good for business and is an eco-
nomic driver. San Diego’s life sci-
ence companies are a perfect exam-
ple of the powerful momentum our 
region has as a successful ecosys-
tem – an ecosystem that relies on 
the support of others. Elected offi-
cials, government entities, commer-
cial real estate developers, venture 
capitalists, as well as service provid-
ers, are all essential constituencies 
of our San Diego life science cluster. 

This past week, at the annual JP 
Morgan Healthcare Conference, the 
industry’s leaders gathered to share 
ideas, discuss industry forecasts, 
and collaborate with the goal of 
moving through a challenging eco-
nomic environment while not sacri-
ficing vital research, development 
and production. The dialogue was 
insightful and is highly relevant to 
the future of San Diego’s life science 
industry.

Founded on advocacy, Biocom 
California is the largest, most ex-
perienced leader and advocate for 
California’s Life Science Sector. The 
San Diego office aims to build the 
networks that are critical to growth 
in this thriving regional ecosystem 
with targeted programs and services 
tailored to the specific needs of life 
sciences in the greater San Diego 
region.
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Better for your employees. Better for your business.

Choose Better. Choose Kaiser Permanente.

Choosing a health plan for your company isn’t easy. With Kaiser Permanente, you’ll get the support you 
need to effectively manage the short- and long-term health care costs of your business. Together, we’ll 
find ways to help keep your employees and company healthy. Learn more at kp.org/choosebetter.


